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Q1. Attempt any.five of the following questions: (5x5=25)
(a) Expiain the concept of Search Engine Optimization (SBO). How does it

differ from Pay-Per-Click (PPC) acivertising?
(b) De{ine content marketing and describe its importance in digital

marketing.
(c) What is the role of social rnedia in digital marketing? Name at least three

popular social media platf,orms used by busj.nesses.
(d) Discuss the importance of email marketing in a digita-l marketing

strategy. What are some best practices for effective email campaigns?
(e) What is influencer marketing, and how can it benefit a brand? Provide

an example of a succe ssful influencer marketing campaign.
(f) Describe the term 'customer journey' in digital marketing. Why is it

crucial for marketers to understand this journey?

Q2 Bxplain the AIDA rnodel in the context of digital merrketi:rg. Fiow can
br"rsinesses apply this modr:l to create effective marketing campaigns?
Provide relevant examples- (L2.5)

Q3 Discuss the role of analytics in digrtal marketing. I{ow can tools like
Google Anal5rtics help businesses in measuring the success of their
online campaigns? (12.5)

Q4 Describe the process of cleveloping a digital marketing strategy. What
-.are the key components ttrat should be included in this strategy? (12.5)

Q5 Examine the impact of mr:bile marketing on consumer behavior. How
can businesses optimize their digtal marketing cfforts for mobile users?

(12.5)

Q6 What is the signi{icalce of vicleo marketing in today's digital landscape?
Discuss the steps involved in crcatrng a compeliing video marketing
str-ategz. (12.5)

QT Analyze the ettrical considerations in digital marketing. How can
businesses ensure they maintain ethicai standards whiie engaging in
digital markeling practices? (12.5)
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